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CLP Power Distributes HK$60 Million of Coupons  

to Boost Retail and Catering Sector Recovery and  

Drive a Steady Economic Rebound 
  

CLP Power Hong Kong Limited (CLP Power) has set aside HK$60 million from the CLP 

Community Energy Saving Fund to launch the CLP Retail and Catering Coupons 

Programme for the fifth time. The programme will distribute coupons worth HK100 to 

approximately 600,000 elderly customers receiving tariff concessions and residential 

households with low electricity consumption. The initiative aims to inject momentum 

into the local economy, accelerate the recovery of the retail and catering sectors, assist 

underprivileged communities, and promote community-wide energy saving and 

decarbonisation.  

 

CLP Power has grown with Hong Kong for 125 years and has continued to support the 

community’s evolving needs. Over the years, through the CLP Community Energy 

Saving Fund, the company has introduced a wide range of support programmes 

benefiting different sectors of society in line with government policies. Since its launch 

in 2021, the CLP Retail and Catering Coupons Programme has been rolled out five 

times, distributing coupons worth over HK$330 million. The number of participating 

merchants and eligible low-consumption customers have continued to grow, delivering 

positive impacts through stimulating spending and promoting energy conservation.  

 

CLP Power Chief Corporate Development Officer Ms Quince Chong said, “Hong Kong’s 

economy is recovering, but with shifts in consumer behaviour, the retail and catering 

sectors are still facing operational pressure. We hope the multiplier effect generated by 

the coupons will stimulate local spending, unleash potential consumption, and help 

accelerate economic growth.” 

 

This year, CLP Power is piloting the distribution of coupons electronically. Electronic 

coupons will be made available to eligible low-consumption residential customers on 

the CLP Domeo platform by the end of March. The coupons can be used for online 

shopping and redeemable at more than 4,000 participating merchants, including 

restaurants, bakeries, grocery stores, electrical appliance shops, pharmacies, salons and 

social enterprise retail outlets. Elderly customers who qualify for concessionary tariffs 

will continue to receive physical coupons by post. 
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Former Director of the Hong Kong Observatory Mr Lam Chiu Ying has consistently 

maintained low electricity consumption and received the consumption coupons every 

time. “Tackling climate change can begin with everyday actions and the adoption of 

sustainable, low-carbon habits. By turning electricity saving into a visible and practical 

incentive, the coupons motivate the public to embrace a low-carbon lifestyle. This year, 

the move to electronic coupons reduces paper use, making the programme even more 

environmentally friendly.”  

 

Mr Sean Chan, owner of Red Bean Cafe and a participating merchant in the CLP Retail 

and Catering Coupons Programme for the fifth time, said, “Most of our outlets are 

located within local communities and serve neighbourhood customers. Over the years, 

we have seen many elderly customers using their CLP coupons to dine in. Being a 

participating merchant not only facilitates residents to use the coupons, but also help 

attract customers and generate additional revenue for our shops. On average, our 

business revenue has increased by around five to ten percent.”  

 

The coupons are valid until 31 October 2026. Participating merchants will display the 

CLP Retail and Catering Coupons Programme sticker outside their shops for easy 

identification. Beneficiaries can show either their digital or physical coupon to redeem 

at these participating merchants. A programme website at https://clp.to/coupon is also 

available for beneficiaries to view the list of participating merchants and learn more 

about the programme details, including how to collect and use the electronic coupons. 

 

 

About CLP Community Energy Saving Fund 

CLP has grown with the Hong Kong community for 125 years, adapting to the evolving 

needs of society and supporting people from all walks of life. Under the current Scheme 

of Control Agreement, the CLP Community Energy Saving Fund (CESF) is funded by 65% 

of the incentives earned by CLP from achieving energy saving targets. The CESF has 

launched various programmes with the aim of supporting the underprivileged, boosting 

the economy and promoting community-wide decarbonisation. In 2026, HK$270 million 

is allocated from the CESF to continue launching a range of community support 

programmes to support the elderly and the underprivileged, promote energy 

conservation and decarbonisation, and add momentum to Hong Kong’s economy. 

 

  

https://clp.to/coupon
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About CLP Power Hong Kong Limited 

CLP Power Hong Kong Limited (CLP Power) is the Hong Kong utility subsidiary wholly 

owned by CLP Holdings Limited, a company listed on the Hong Kong Stock Exchange and 

one of the largest investor-owned power businesses in Asia. CLP Power operates a 

vertically integrated electricity supply business in Hong Kong, and provides a highly 

reliable supply of electricity and excellent customer services to more than six million 

people in its supply area. 

 

Photo Captions: 

Photo 1 and 2  

  
CLP Power is allocating HK$60 million this year to launch the CLP Retail and Catering 

Coupons Programme for the fifth time, distributing a total of HK$100 in coupons to 

around 600,000 eligible households for use at more than 4,000 retail shops and 

restaurants. 

 

From left to right in photo 1: Shop owner of Red Bean Cafe Mr Sean Chan, Former 

Director of the Hong Kong Observatory Mr Lam Chiu Ying and CLP Power Chief 

Corporate Development Officer Ms Quince Chong. 

 
Photo 3  

 
Red Bean Cafe has participated in the CLP Retail and Catering Coupons Programme for 

the fifth time. The owner Mr Sean Chan said that being a participating merchant not 

only makes it convenient for residents to use their coupons but also helps attract 

customers and generate additional revenue for the shops. The business revenue has 

increased by around five to ten percent on average. 
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Photo 4 and 5 

  
This year, the retail and catering coupons are being distributed in both electronic and 

paper formats. Participating merchants will display the CLP Retail and Catering 

Coupons Programme sticker outside their shops for easy identification. 

 

 

- Ends - 


